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By Charles  Fi tzhugh Talman 
A u t h o r i t y  on Meteorology 

WEATHER AND ADVERTISING 

No commercial a c i t v i t y  more f a i t h f u l l y  r e f l e c t s  t h e  weather ,  o r ,  i n  a some- 

what l e s s  degree ,  t h e  weather f o r e c a s t s ,  t h a n  a d v e r t i s i n g .  So impor tan t  i s  i t ,  

i n  many l i n e s  of  b u s i n e s s ,  t o  make a d v e r t i s i n g  f i t  t h e  w e a t h e r . t h a t  one might 

expect  merchants t o  be ,  as a c l a s s ,  as waathor-wise aE s a i l o r s  and farmers.  A 

Page of a d v e r t i s i n g  i n  a g r e a t  m e t r o p o l i t  n newspaper i s  a c o s t l y  investment.  

f o r  example, i t  i n v i t e s  t h e  p u b l i c  t o  pay a n v i s l t  of i n s p e c t i o n  t o  some haven f o r  

homoseekers i n  the suburbs and Sunday t u r n s  o u t  t o  be t h e  kind of  day  t h a t  c o n v e r t s  
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b u i l d i n g - l o t s  i n t o  bogs, t h e  a d v e r t i s e r  W i l l  perhaps ba l e d  t o  i n q u i r e  whether 

t h e r e  i s  o t  some means of avoid ing  another  such f i a s c o ;  an$e may P 
s u r p r i s i n g  d i s c o v e r y  t ha t  a e t e o r o l o g y  i s  a p r a c t i c a l  ECieriCe 

The c o n j u n c t i o n  o f  a consplcuously a d v e r t i s e d  s a l e  o f  rubbers  and  a soppy 

\leek-day morning may be e i t h e r  a lucky  a c c i d e n t  o r  the r e s u l t  of s t u d y i n g  t h e  

weathor map. I n  t h e  former c a s e ,  supposing t h e  b u s i n e s s  t o  be conducted i n  t h e  

n o r t h e a s t e r n  United S t a t e s  o r  s o u t h e a s t e r n  Canada, where d r y  weather  i s  about 

twice as common as wet ,  t h e  odds would be two t o  one a g a i n s t  t h e  occurrence even 

of  l i g h t  showers on t h e  day t h e  adver t i sement  appeared,  and t h r e e  o r  f o u r  t 0  One 

a g a i n s t  t h e  occurrence  o f  such weathor as would make the  advert isement  d e c i d e d l y  

apropos. 

A d v e r t i s e r s  should  c u l t i v a t e  c l o s e  r e l a t i o n s  with t h e  Weather Bureau. 
( A l l  r i g h t s  r e s e r v e d  by Science S e r v i c e ,  I n c . )  
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