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BAD 'ftiZATH3R HdLPS BUSIN2SS -. -- - --- 
E. A. Haring, i n  a magazine a r t i c l e  published a few years  ago, c a l l e d  

a t t e n t i o n  to  the paradoxical  e f f e c t  of stormy and dissgreeable  weather in fiicrensing 

salos of var ious things bes ides  rubbers and umbrel.las. For  example, a Chicago 

furniture d e a l e r  f i n d s ,  from a carofu l  tmalysis  of a two-year rocord, that stormy 

weather improves business  i n  h i s  l i n e .  He says: 

IfMoro than SO p e r  cent .  of our salas are on days that mould bo c a l l e d  ;: . 

lbad.1 

businoss by a week of f i n o  days. 

'un t i l  mc bogan t o  kaap a record we had no idaa  of tho  drm?.go done t o  our 

Wefro nonrly as bad as the s p r x i n l t y  shops i n  the 

lobbies  of r e s o r t  h o t e l s ,  vl iorg 'choy hnve no businoss  u n t i l  R stormy dny kocps tho 

Woman guosts indoors.  

t he  bad days a r e  worse than the f i n e  ones. 

With us, i t l s  easy t o  be  misled, because i n  number of sales 

The d i f fe rence  i s  i n  the  s i z e  of sales. 

A f i n e  day b r ings  a l o t  of buyers f o r  i tems under ten  d o l l a r s  - a chair, a br idge  

tab le ,  a lamp-shade, a radio table .  

dred d o l l a r s ,  the temptation t o  go t o  another  s t o r e  seems t o  be less 

But when i t  comes t o  purchases of sevoral  hun- 

. O i l  a 

stormy afternoon. At  any r a t e ,  customers remain here  and',.buy." 

A leading jewelar  says that ra iny  and s lushy days are b e s t  f o r  h i s  busi-  

nass bocause, with few people i n  the s t o m ,  the  customers have A foo l ing  of l e i s u r o  

and give more s e r ious  a t t e n t i o n  t o  buying than when tho store is  crowdad; also 

because the salasmen a r e  n o t  d i s t r a c t a d  by the necess i ty  of t ry ing  t o  wait on tvfo o r  

mora poop3.n at once and can concentrate  t h e i r  s e l l i n g  t a l e n t  on the  individual  

customer. He s t a t e s  t h a t  the b igges t  business ever  done at h i s  s t o r e  was on one 

t e r r i b l e  day i n  December. 

(All r i g h t s  reserved by Science Service,  Inc.)  
I...-----.--.- 

SCIENCE SERVICE 

Washington, D. C. 
21s t and Cons ti t u t i o n  Ave. 


