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. - ADVERTISING CLIMATE

By Charles Fitzhugh Talman
Authority on Meteorology

Mony are the ways of advertising climate. In the Bulletin of the Pan
Americen Union William A, Reid mentions a method used in Cuba, He says:

i"Mhen one leaves a well-knovm hotel in Habana he notes that some attendent
has placed a sticker on his baggage. It bears the simple marle 77 degrees, Upon in-
quiry the hotel man says that figure represents the mean temperature of the city.
lIn Santisgo, 500 miles across the island, no such label finds its way to the travel-
er's baggage., The temperature is sometimes too high to advertise.”

And so, of course, it sometimes is at Habanal The figure thms publicized
is supposed to be the mean annusl temperature and might correctly be replaced by an
even lover one, since 75 is given in the latest tables, Santiago's annual mean is
79, But mean snnual temperatures really convey no idea whatever of the relative
warnth or coldness of a nlace. Habana has registered 95 in the shade; which is only
two degrees lower than Santiago's hottest,
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